9/12/2016 2:16PM

Est # 1178209

Tallahassee-Thomasville Novl5 C-DMA Nielsen Live+1

Client: POL-LAYNE SMITH FOR LEON CTY JUDGE-TA

Buyer:
Advertiser:
Product: Lengths: 15
Sched Dates: 08/08/16 - 08/21/16 Dayparts: DT ; EF ; RT
All-Wks Avrg
Notes [ Rate $$.00 | RC % RC$ |Unit/| Unit | DP LUR $ Src| Start |End Date Wk 1-Wk2
Wk | Tot |Code Date Adults 50+
Prog Name Rtg Imp  |CPM Imp
Total $3490.00 243 62440 55.89
Tallahassee-Thomasville $3490.00 243 62440 55.89
Nov15 C-DMA Nielsen
[ EV7-¥ |
0325, Talllahassee, FL $3490.00 243 62440 55.89
CNN -TV $1520.00 66 23748 64.01
M-Su 5a-9a $5.00| 38% $13.03 4 8] RT TP »NEW DAY<| »0.6 »372 13.44
M-Su 9a-4p $4.50| 37% $12.10 3 6] DT TP »VARIOUS| »0.4 »254 17.72
M-Su 4p-7p $5.00| 37% $13.36 3 6] EF TP »VARIOUS| »0.8 »470 10.64
M-Su 7p-12m $15.50| 39% $39.69 4 8] RT TP »AVG. ALLWKS<| »0.6 »359 43.18
Sa-Su 11a-7p $4.50| 36% $12.41 3 6] RT TP »AVG. ALLWKS<| »0.6 »342 13.16
M-Su 5a-9a FIXED $22.00| 169% $13.03 4 8] RT TP »NEW DAY<| »0.6 »372 59.14
M-Su 9a-4p FIXED $32.00| 264% $12.10 4 8] DT TP »VARIOUS| »0.4 »254| 125.98
M-Su 4p-7p FIXED $43.00| 322% $13.36 4 8] EF TP »VARIOUS| »0.8 »470 91.49
Sa-Su 11a-7p FIXED $62.00| 500% $12.41 4 8] RT TP »AVG. ALLWKS<| »0.6 »342| 181.29
FOOD-TV $353.00 48 6776 52.10
M-Su 9a-4p $5.00| 37% $13.45 7| 14| DT TP »AVG. ALLWKS<| »0.2 »93 53.76
M-Su 4p-7p $5.50| 37% $14.85 6] 12 EF TP »AVG. ALLWKS<| »0.1 »72 76.39
M-Su 7p-12m $17.50| 40% $44.10 4 8] RT TP »VARIOUS| »0.2 »137| 127.74
Sa-Su 11a-7p $5.50| 40% $13.79 7] 14| RT TP »AVG. ALLWKS<| »0.4 »251 21.91
HGTV-TV $419.00 44 11312 37.04
M-Su 9a-4p $7.00| 39% $18.16 6] 12| DT TP »AVG. ALLWKS<| »0.3 »182 38.46
M-Su 4p-7p $8.00| 40% $20.04 6] 12 EF TP »AVG. ALLWKS<| »0.3 »206 38.83
M-Su 7p-12m $23.50| 39% $59.54 3 6] RT TP »VARIOUS| »0.5 »288 81.60
Sa-Su 11a-7p $7.00] 38% $18.62 7] 14| RT TP »AVG. ALL WKS| »0.6 »352 19.89
HIST-TV $119.00 28 5992 19.86
M-Su 4p-7p $4.50| 38% $11.88 7| 14| EF TP »AVG. ALLWKS<| »0.5 »279 16.13




Notes | Rate$$.00 |[RC% | RC$ |Unit/| Unit | DP LUR$ |Src| Start |End Date Wk 1-Wk2

Wk | Tot |Code Date Adults 50+
Prog Name Rty Imp [CPMImp
|Sa-Su 1la-7p $4.00( 36% $11.03 71 14 RT TP »AVG. ALL WKS| »0.2 »149 26.85
BRVO-TV $76.00 8 400 190.00
| M-Su 7p-12m $9.50( 39% $24.26 4 8| RT TP »AVG. ALLWKS<| »0.1 »50| 190.00
USA-TV $108.00 4 1448 74.59
| M-Su 7p-12m $27.00 39% $68.36 2 4 RT TP »AVG. ALLWKS<| »0.6 »362 74.59
MNBC-TV $728.00 32 9168 79.41
M-Su 5a-9a $14.00( 193% $7.24 4 8| RT TP »MORNING JOE<| »0.4 »237 59.07
M-Su 9a-4p $18.00{ 268% $6.72 4 8| DT TP »MSNBC LIVE W/<| »0.4 »273 65.93
M-Su 4p-7p $27.00( 364% $7.42 4 8 EF TP »VARIOUS| »0.4 »259| 104.25
M-Su 7p-12m $32.00( 145% $22.05 4 8| RT TP »VARIOUS| »0.6 »377 84.88
LIF-TV $120.00 12 3596 33.37
Sa12n-2p $10.00{ 85% $11.71 2 4 DT TP »LIFETIME MOVIE| »0.7 »436 22.94
Su 1p-3p $10.00( 85% $11.71 2 4 DT TP »LIFETIME MOVIE| »0.4 »244 40.98
Su 3p-12m $10.00{ 102% $9.85 2 4 RT TP »AVG. ALLWKS<| »0.4 »219 45.66
NBCS-TV $47.00 1 0 0.00
F 4p-7p mg $47.00(2386% $1.97 0] RT TP AVG. ALLWKS<| »0.0 0 0.00
F4p-7p mg $47.00(2386% $1.97 1 1l RT TP AVG. ALLWKS<| »0.0 0 0.00




All-Wks Avrg

Wk 1-Wk?2 Wk 1|Wk2
Adults 50+ Adults 35+ 8/8 | 8/15
CPP$$ | Rch % | Freq Pop Prog Name Rtg Imp |CPMImp| CPP$$ | Rch % | Freq Pop ‘16 | '16
Total $34| 43.1%| 24 61556 70120 49.77 $46| 34.0%| 2.2 94837| 242
Tallahassee-Thomasville $34( 43.1%| 2.4 61556 70120 49.77 $46( 34.0%| 2.2 94837| 242
Nov15 C-DMA Nielsen
[ EV7-¥ |
0325, Talllahassee, FL $34( 43.1%| 2.4 61556 70120 49.77 $46( 34.0%( 2.2 94837 242 1
CNN -TV $38| 16.8%| 2.3 61556 25286 60.11 $54| 11.9%| 2.2 94837 66
M-Su 5a-9a $8] 4.1% 1.2 »61556 »NEW DAY<| »0.5 »436 11.47 $10| 3.1% 1.2 »94837 8
M-Su 9a-4p $11| 2.2% 11 »61556 »VARIOUS| »0.3 »257 17.51 $15| 1.5% 11 »94837 6
M-Su 4p-7p $6| 4.0%[ 1.2 »61556 »VARIOUS| »0.5 »470 10.64 $10| 2.6%| 1.2 »94837 6
M-Su 7p-12m $26| 4.0% 12 »61556 »AVG. ALL WKS<| »0.4 »418 37.08 $39| 3.0% 12 »94837 8
Sa-Su 11a-7p $8] 2.8% 1.2 »61556 »AVG. ALL WKS<[ »0.4 »342 13.16 $11| 1.8% 1.2 »94837 6
M-Su 5a-9a $37| 4.1% 12 »61556 »NEW DAY<| »0.5 »436 50.46 $44| 3.1% 12 »94837 8
M-Su 9a-4p $80| 2.8%| 1.2 »61556 »VARIOUS| »0.3 »257| 12451 $107| 1.9%| 1.2 »94837 8
M-Su 4p-7p $54| 5.0%| 1.2 »61556 »VARIOUS| »0.5 »470 91.49 $86| 3.3%| 1.2 »94837 8
Sa-Su 11a-7p $103| 3.6% 12 »61556 »AVG. ALLWKS<| »0.4 »342| 181.29 $155| 2.3% 1.2 »94837 8
FOOD-TV $32[ 5.7% 19 61556 8844 39.91 $38[ 4.9% 19 94837 48
M-Su 9a-4p $25| 1.6% 13 »61556 »AVG. ALLWKS<| »0.1 »115 43.48 $50| 1.3% 13 »94837 14
M-Su 4p-7p $55| 1.1% 1.3 »61556 »AVG. ALL WKS<| »0.1 »87 63.22 $55| 0.8% 1.3 »94837 12
M-Su 7p-12m $87| 1.5% 12 »61556 »VARIOUS| »0.3 »268 65.30 $58| 1.9% 12 »94837 8
Sa-Su 11a-7p $14| 3.9% 15 »61556 »AVG. ALL WKS<| »0.3 »289 19.03 $18| 2.9% 15 »94837 14
HGTV-TV $23[ 9.4%| 2.0 61556 12594 33.27 $33[ 7.0% 1.9 94837 44
M-Su 9a-4p $23| 2.8%| 1.3 »61556 »AVG. ALL WKS<| »0.2 »213 32.86 $35| 2.1%| 1.3 »94837 12
M-Su 4p-7p $27| 3.0% 13 »61556 »AVG. ALL WKS<| »0.2 »224 35.71 $40| 2.1% 13 »94837 12
M-Su 7p-12m $47| 25%| 1.1 »61556 »VARIOUS| »0.4 »392 59.95 $59| 2.2%| 1.1 »94837 6
Sa-Su 11a-7p $12| 5.5% 15 »61556 »AVG. ALLWKS[ »0.4 »357 19.61 $18| 3.6% 15 »94837 14
HIST-TV $12 5.6% 1.7 61556 6048 19.68 $17 3.6% 1.8 94837 28
M-Su 4p-7p $9| 4.5% 14 »61556 »AVG. ALL WKS<| »0.3 »279 16.13 $15| 3.0% 14 »94837 14




Wk 1-Wk2 Wk 1 |Wk?2
Adults 50+ Adults 35+ 8/8 | 8/15
CPP$$ | Rch % | Freq Pop Prog Name Rtg Imp |CPMImp| CPP$$ | Rch % | Freq Pop ‘16 | '16

|Sa-Su 11a-7p $20| 2.3% 15 »61556 »AVG. ALLWKS| »0.2 »153 26.14 $20| 1.6% 15 »94837 14
BRVO-TV $95[ 0.6% 1.2 61556 1696 44.81 $48 1.5% 1.2 94837 8
|M-Su 7p-12m $95| 0.6% 1.2 »61556 »AVG. ALL WKS<| »0.2 »212 44.81 $48| 1.5% 1.2 »94837 8
USA-TV $45( 2.2% 11 61556 1856 58.19 $54 1.8% 11 94837 4
|M-Su 7p-12m $45| 2.2% 11 »61556 »AVG. ALL WKS<| »0.5 »464 58.19 $54| 1.8% 11 »94837 4
MNBC-TV $51 8.8% 1.7 61556 10200 71.37 $65( 6.4% 1.7 94837 32
M-Su 5a-9a $35| 2.6% 1.2 »61556 »MORNING JOE<| »0.3 »274 51.09 $47| 2.0% 1.2 »94837 8
M-Su 9a-4p $45| 3.0% 12 »61556| »MSNBC LIVEW/<| »0.3 »304 59.21 $60| 2.2% 12 »94837 8
M-Su 4p-7p $67| 2.8%| 1.2 »61556 »VARIOUS| »0.3 »259| 104.25 $90| 1.8%| 1.2 »94837 8
M-Su 7p-12m $53| 4.2%| 1.2 »61556 »VARIOUS| »0.5 »438 73.06 $64| 3.2%| 1.2 »94837 8
LIF-TV $20( 3.6% 16 61556 3596 33.37 $30[ 2.3% 16 94837 12
Sa 12n-2p $14| 2.2% 13 »61556 »LIFETIME MOVIE| »0.5 »436 22.94 $20| 1.5% 13 »94837 4
Su 1p-3p $25| 1.3% 1.3 »61556 »LIFETIME MOVIE| »0.3 »244 40.98 $33| 0.8% 1.3 »94837 4
Su 3p-12m $25| 1.3% 1.1 »61556 »AVG. ALL WKS<| »0.2 »219 45.66 $50| 0.8% 1.1 »94837 4

NBCS-TV $0 61556 0 0.00 $0 94837 1

F 4p-7p $0 »61556 AVG. ALLWKS<| »0.0 0 0.00 $0 »94837
F4p-7p $0 »61556 AVG. ALLWKS<| »0.0 0 0.00 $0 »94837 1

This report has been prepared using STRATA NuMath research.
STRATA NuMath and report designs Copyright ©2016 Strata Marketing, Inc. 312-222-1555

Nielsen Audience Estimates Copyright ©2016 The Nielsen Company, used under license, all rights reserved

Adjustments: Network Insertability and Network Carriage have been factored into calculations.
Tallahassee-Thomasville Novl5 C-DMA Nielsen Live+1
Cable Zones: Comcast, Talllahassee, FL

» Estimate information indicated has been supplied by the user.

Source Field Codes:
TP — Time Period




Disclaimer

Inventory subject to availability. Rates apply to this presentation only and are effective for two weeks from the date of this proposal.

Two-week cancellation policy.

Network ratings data for OWN will be inaccurate prior to the January 2011 book.

Network ratings data for NBCS will be inaccurate prior to the January 2012 book.

By signing this contract, | agree to the full terms and conditions already on file.

DISCLOSURES: The number of subscribing homes receiving advertisements on any cable network is an estimate and may vary by geographic areas and other factors. Any statement of (1) the
number of subscribing homes receiving an advertisement and (2) audience estimates are based either on the NCC methodology which utilizes either Nielsen carriage & insertion Universe
Estimates or adjusts internal carriage/insertion sub counts by the Nielsen full footprint Interconnect Universe Estimate. Zone estimates are generated by using Nielsen Interconnect Universe
Estimates, adjusted on a pro rata basis by internal subscriber counts by zone. Nielsen Universe Estimates are derived: in Telephone Frame set-meter and diary-only markets, from a rolling
average of the prior four major sweep periods of diary sample; in LPM and Area Probability set-meter markets, from a rolling average of the prior four periods of meter sample, when available.
These 4 periods each consist of 4 weeks of meter sample that lie prior to the measurement cycles of February, May, July and November. Estimates may contain impressions outside the home
DMA. [See also Nielsen VIP Report]. The number of homes capable of accessing VOD and interactive TV advertising content is an estimate and may vary by the number of homes actually
subscribing to digital cable service and other factors. Current Nielsen audience reporting methodology does not provide the ability to adjust audience estimates for HD simulcast programming for
non-insertion. The company may not have the capability to insert on HD simulcast networks or to enable interactive overlays on HD simulcast networks. Audience estimates for HD
programming have not been adjusted for non-insertion. The information provided will be periodically updated by the Company. For more information please contact your Advertising Sales
Executive.

Authorized Acceptance: Date:

Comcast Acceptance: Date:




